
M.Com. Course structure under CBCS 
(For the candidate admitted from the year 2019-2020) 

Semester 
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I 19PC101 CC-I-Managerial Economics 6 5 25 75 100 

 

19PC102 
CC-II Business Environment 

6 5 25 

 

75 100 

19PC103 CC-III- Corporate Laws 6 4 25 75 100 

19PC104 CC-IV- Advanced cost and 

Management Accounting 
6 5 25 75 100 

19PC105A 

 

EC-I- Information Technology for 

management  6 4 25 75 100 

19PC105B EC-I -Retail Marketing 

  TOTAL 30 23 125 375 500 

II 19PC206 CC-V -Advanced Financial 

Management 6 5 

 

25 

 

75 100 

19PC207 CC-VI-Computational Indirect Tax and 

GST Lab 6 4 

 

40 

 

60 100 

19PC208 CC-VII-Banking and Financial 

Institutions 6 5 

 

25 

 

75 100 

19PC209 CC-VIII-Security Analysis and 

portfolio management 6 5 

 

25 

 

75 100 

19PC210b 

 

OEC -Organisational Behaviour    

6 

 

4 

 

25 

 

75 

 

100 

19PC210A OEC- Accounting for managerial 

decisions 

 TOTAL 30 23 125 375 500 

III 19PC311 CC-IX-  Advanced Corporate 

Accounting 
6 5 25 75 100 

19PC312 CC-X- Research Methodology 6 5 25 75 100 

19PC313A 

 

 

EC-II -Advanced Business Statistics 

and Practical Lab 6 

 

4 

 

 

40 

 

 

60 100 

 

19PC313B EC-II -Advertising and Sales 

Promotion 
6 4 25 75 100 

19PC314 CC-XI 

International Finance and Institutions 
6 4 25 75 100 

19PC315B 

 
EC-III- 

Corporate Reporting Practices   

EC –III- Consumer Behaviour 

6 4 25 75 100 

 19PC315A 



   TOTAL 30 22 125 375 500 

IV 19PC416 CC-XII- Agricultural and Rural 

Marketing 
6 4 25 75 100 

19PC417 CC-XIII- Corporate Ethics 6 4 25 75 100 

19PC418 CC-XIV- Human Resources 

Management 
6 5 25 75 100 

19PC419A EC-IV -E- commerce Lab  
6 4 25 75 100 

19PC419B EC –IV - Training and development 

19PC420P CC-XV -Project work 6 5 25 75 100 

 TOTAL 30 22 125 375 500 

GRAND TOTAL 120 90 800 1200 2000 

 

 


